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Kid Rock announces Spring Arena

Tour presented by Doussan Music
Group (DMG) in March & April

The seven-city run kicks off on March 21 at
Chi Health Center in Omaha

NASHVILLE, Tenn., Jan. 17,
2025 /PRNewswire/ -- Iconic
rocker Kid Rock is set to hit the
road in March & April 2025 for
a seven-city arena tour that
promises to deliver his signature
electrifying performances! The
tour kicks off on Friday, March
21st at the Chi Health Center in
Omaha, NE and ends on Sat-
urday, April 19th at the T-Mobile
Center in Kansas City, KS. Fans

Known for his genre-defying]
hits and high-energy live
shows, Kid Rock's upcoming]
tour will not be one to miss!
Uoining Kid Rock as direct
support for all March toun
dates is one of Country
music's most exciting live
performers, Chris Janson.

across the country can look for-
ward to unforgettable nights of
music, energy, and showman-
ship.

Known for his genre-defying hits
and high-energy live shows, Kid
Rock's upcoming tour will not be
one to miss! Joining Kid Rock as
direct support for all March tour

Kid Rock (Wiki Commons)

dates is one of Country music's
most exciting live performers,
Chris Janson. For the April dates,
Uncle Kracker will be bringing
his signature blend of feel-good
rock, pop, and country vibes as
direct support on the Kid Rock
Tour.

These pairings promise an elec-
trifying experience for concert-

goers.
Tour Dates and Locations:

Friday, March 21st — Chi Health
Center — Omaha, NE
Saturday, March 22nd — Target
Center — Minneapolis, MN
Friday, March 28th — KFC Yum!
Center — Louisville, KY
Saturday, March 29th — Fiserv
Forum — Milwaukee, WI
Friday, April 11th — Paycom
Center — Oklahoma City, OK
Friday, April 18th — INTRUST
Bank Arena — Wichita, KS
Saturday, April 19th — T-Mobile
Center — Kansas City, MO

Fans are encouraged to grab
their tickets early as these shows
are expected to sell out quickly.
If any tickets remain available
after January 23rd, there will be
a public on sale on Friday, Janu-
ary 24th at 10am* local time
(*except in Omaha and Minnea-
polis where the on sale will start
at noon local time) via the ven-
ues' usual ticketing partners.

For more information on Kid
Rock, including ticket details and
tour updates, visit kidrock.com.

Omnivore Recordings releases ‘The
Beckies’ Good to Know: The Beckies
Story’ on Feb. 28 ... from sports page 1

while the second contains 13 pre-
viously unissued songs from
those original demo sessions—
displaying the band’s dynamics
in a way the way their eventual
album sometimes hinted at.

Remastered by Grammy-win-
ning engineer Michael Graves,
Good To Know: The Beckies
Story also contains new liner
notes from set co-Producer Dan-
iel Coston, featuring interviews
with remaining band members
telling the story of The Beckies
and their post-Beckies journeys.
Good to know, indeed.

Watch the trailer:
https://youtu.be/VyZgBNrzbUA

Pre-order Good To Know: The
Beckies Story: https://omnivo-
rerecordings.com/shop/good-to-
know/

Tracklist:

Disc One: The Beckies (Original
Album)

1. Right By My Side (Etude)

2. River Bayou

3. Midnight And You

4. Fran

5. Other Side Of Town

6. Song Called Love

7. Can’t Be Alone

8. River Song

9. On The Morning That She
Came

10. One Of These Days

11. Run Jenny Run

Disc Two: Previously Unissued
Demos

12. Blue Monday

13. She Wrote A Song

14. Song Called Love
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15. Day Break

16. Do 1

17. Baby Oh Baby

18. Lonely Times

19. Good To Know

20. Caroline

21. River Song

22. River Bayou

23. She Wrote A Song (Version
2)

24. Blue Monday (Version 2)

TUMS teams up with DraftKings to launch TUMS Fantasy Foodball
Pool to make gameday food dream a reality ... from sports page 4

help foodies like me celebrate
without the worry of heartburn
getting in the way," said Wilfork,
who is a brand fan and user him-
self. "Since leaving the field, I
never watch a game without my
must-have foods, like brisket and
ribs that are grilled low and slow,
hot wings, sliders and brownies,
my favorite dessert. When these
occasionally cause heartburn, I
reach for TUMS for fast relief."
TUMS has reinvigorated its free-
to-play pool concept with
DraftKings to create TUMS Fan-
tasy Foodball Pool and give fans
an engaging way to bring food to
the forefront of gameday.

"The fans have spoken - food is
clearly a big part of any football
watch party, and we're thrilled to

give them a competitive way to
celebrate their love of gameday
bites," said Patricia Melo, Brand
Director for TUMS. "Although
the foods we love can occa-
sionally lead to symptoms of
heartburn, TUMS provides fast
relief, allowing fans to feel rest-
assured that they won't have to
sideline their fun."

"We learned first-hand just how
passionate fans are about food as
a result of our successful collabo-
ration with TUMS last year," said
Jay Danahy, Head of Revenue,
DraftKings Media & Sponsor-
ships. "We're thrilled to be work-
ing with TUMS once again,
giving food fans a new way to
engage on game day centered
around their most valuable plate

picks and a free shot at winning
a share of cash prizes."

In addition to providing fans with
an opportunity to indulge in their
food plate fantasies, TUMS will
kick off Big Game Weekend in
the heart of the New Orleans
food and libations culture with an
event taking place at Bourbon
Heat on Feb. 7. Open to the pub-
lic, attendees will have the op-
portunity to try samples of
TUMS Chewy Bites, enjoy ex-
clusive merch and giveaways
(while supplies last), and learn
how to play the final round of the
free TUMS Fantasy Foodball
Pool.

For more information on TUMS
and its range of products, follow
the brand on Instagram and Tik-

Tok (@TUMSofficial) or visit
www. TUMS.com.

*Data from a survey conducted
by Talker Research on behalf of
TUMS from Dec. 5 to Dec. 10,
2024, with a sample of 2,000
Americans aged 21-43.

About TUMS

TUMS Chewy Bites offer tasty
and effective occasional heart-
burn relief so you can savor the
moment. They provide multi-
symptom relief, including heart-
burn, sour stomach, acid
indigestion relief, and upset
stomach relief. TUMS Gummy
Bites go to work in seconds* for
occasional heartburn relief, plus
feature a soft, easy-to-chew for-
mat and multi-benefit relief from

occasional sour stomach, acid in-
digestion, and upset stomach.
TUMS are the #1 recommended
antacid brand by doctors, phar-
macists and OBGYNs. TUMS is
America's #1 antacid with a wide
variety of flavors and formats
that offer something for every-
one.

*These statements have not been
evaluated by the Food and Drug
Administration. These products
are not intended to diagnose,
treat, cure or prevent any dis-
ease.

About Haleon US

Haleon (NYSE: HLN) is a lead-
ing global consumer health com-
pany with a purpose to deliver

better everyday health with hu-
manity. Haleon's product port-
folio spans six major categories:
Oral Health, Pain Relief, Respi-
ratory Health, Digestive Health,
Sexual Health, and Wellness.
Built on trusted science, innova-
tion, and deep human under-
standing, Haleon's U.S. brands
include Abreva, Advil, Bene-
fiber, Centrum, Emergen-C,
Eroxon, Excedrin, Flonase, Gas-
X, Nexium, Nicorette, Parodon-
tax, Polident, Preparation H,
Pronamel, Sensodyne, Robitus-
sin, Theraflu, TUMS, Voltaren,
and more.

For more information on Haleon
and its brands, please visit
www.haleon.com

Watch for The Mid-South Tribune’s 30th Annual Black History Month Edition.
Coming in February 2025
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